THE

CONNECTION
2021

|CONNECTION 2021|

1

The Team

Harriet Ogayo

Tebby Otieno

Harriet Ogayo is a writer, editor and
digital content creator with three years’
experience in print and digital publishing.
She is the editor of Parents Magazine
where she currently oversees the editorial
process and magazine production, as well
as guide value-based content on digital
platforms. She has a Bachelor’s degree in
Media Science from Moi University and
is a budding communications consultant.

Tebby Otieno is an investigative
journalist. She has four years’ experience
with background in radio. She is
currently East Africa correspondent for
The Insider South Sudan magazine.
Ms Otieno as well writes health
stories for Sayansi magazine. She’s
is also short stories content creator.

Evelyne Ochienge
Communication graduate and enthusiast, a
freelance journalist and a blogger as well.
Currently I’m a volunteer at AMWIK and
I’m loving it. During my free time I like
swimming, reading novels and socializing.

Fridah Mlemwa
Fridah Mlemwa is a journalist and
communications expert with over seven
years of experience. She has worked
for organizations such as CGTN Africa,
AfricaNews, Media Focus on Africa and
Africa Youth Trust. She currently contributes
for the Daily Nation and AfricaNews.
She enjoys writing and telling stories.

Ester Kiragu

Esther Kiragu is a Writer, Editor and
Communication Consultant with 8 years
of experience. She has previously worked
with Parents magazine as a writer, subeditor
and Associate editor. In her capacity as a
consultant, Esther has previously provided
editorial services at Akili Dada, Zizi Afrique
and Bluewave Insurance Ltd. She’s always
sniffing for a good story to tell and believes
that the value of a good story is priceless in
shaping mindsets! She dreams of a world
where everyone connects over a story.
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EDITOR’S NOTE
o think that this project came to be from a photo of a 2012 Dawn issue posted on the AMWIK WhatsApp group! The
nostalgia must have kicked in and set the ball rolling for what is now The AMWIK Connection — A collection of inspiring
stories from some of the women that make AMWIK what it is, celebrating their commitment to a cause amidst the
rollercoaster that Covid-19 brought with it. Seeing this project to completion, therefore, is a much greater feeling because it
has not been without a couple of hitches.

However, through the efforts of a dedicated team of several AMWIK members brought together by Board Member, Yvonne E. Mwende,
the AMWIK Connection is here with us! We hope that you’ll be inspired to go forth and conquer even greater heights so that we keep
telling your stories for generations to come.

~Harrie
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WORD FROM DIRECTOR

AMWIK responded to the Covid-19
pandemic all year round – And we were blessed!
of Covid19 by going out on assignment
and coming home. Others were grieving
from loss of close relatives as we had a
psycho-social session with our friend and
sister Dinah Kituyi of IREX. The sessions
were also to assist members working as
journalists cope with the loss of job as
a result of the layoffs, facing challenges
coping with Covid19 changes or financial
constraints brought on by the pandemic.
Similar psycho-social support was later to
be granted to 50 female colleagues who
had lost their jobs callously from one of the
big media houses.

W

hen 2020 started in
January nothing or
no one could have
prepared us for the
March Corona virus
2019(Covid 19) announcement by
President Uhuru Kenyatta. This reality
would soon unfold in early March and
was swiftly followed by Presidential
directives calling for a dusk to dawn
curfew, a ban of travel outside Nairobi,
work from home and a ban on public/
social gathering amongst other directives.
AMWIK threw itself into the situation,
taking intermittent periods to reflect on the
best course of action that would produce
the best results. We also participated
in regular industry engagement on the
situation. With a number of our partners
we reworked the activities and the same
time sought partnership that would
proactively respond to making life better
for our members, our media sector and
communities that we work with.
One of rapid responses that AMWIK
undertook in partnership with IREX
was to provide a psycho-social session
to members on how to cope with the
pandemic. The collapse of office, school,
and everything into the home environment
was causing serious distress. Jobs were
also getting lost or salaries getting cut. I
recall some of the members worried about
whether they would infect their children

On the regional front AMWIK, in
collaboration with the East African
Sub-Regional Support Initiative (EASSI),
Uganda as the lead partner and with the
Urgent Action Fund (UAF) Tanzania Media
Women’s Association (TAMWA) Platform
for Labour Action in Uganda, and IIDA
Women’s Development Organization and
Friends of Lake Turkana implemented the
project An Assessment of the impact of
Covid 19 on small and medium scale women
traders in Eastern Africa. The discussion
also sought to generate recommendations for
gender-sensitive economic recovery policy
programs that would in turn sustain the
A key highlight of the year was Story
gains made in advancing women’s economic
Telling which served a dual role of telling empowerment prior to the outbreak of
critical stories that needed to be told as
the pandemic. The project enhanced a
well as putting money in the hands of
sense of hope by women in SMEs that
journalists. AMWIK gave over 115 story
somebody cares and some suggestions and
grants in 2020 and not only just to members conversations on follow up on Re-skilling
but other female journalists, as well as male and Re-tooling. Conversations on building
colleagues. This included Media Council personal and business resilience through
of Kenya/OSIEA story telling on health
skills, savings and diversification, and
as well as the Universal Health Coverage. women have begun to take steps, although
Some of the stories highlighted included
there is need for more training on reskilling,
the hygiene adopted since Covid19 and
re-tooling etc. After the National dialogue,
certain social innovations to cushion food women were empowered to come up with
systems in the informal settlements. There innovative ideas of selling their products.
was also a story highlighting the GBV
Some have since moved their businesses
cases in Mukuru Kwa Rueben, another
online.
story discussed the impact of Covid19 on
the displaced in Kibuye Market, Kisumu.
With the Sikika Talks under the Community
Media Fund(CMF) with Hivos, Bloomberg
In partnership with Wanifra (WIN) we
and Ford Foundation with the talks taking
sought to tell the Social Impact of the
place in Mukuru, Kibera, Kajiado, Migori
Covid 19 Some 29 members were amongst and Homa bay it emerged that more public
a total of 50 journalists who benefitted from participation talks should be merged with
the training on social impact of Covid19
story Telling. Together with EU/FEMNET
storytelling. From the stories done by
Strengthened Women’s Network, as well
journalists, it is quite clear the magnitude
as SADES/USAID with together with
of Covid19 impact on the people at all
INTERNEWS a lot went into strengthening
levels. However at the same time, it was
AMWIK as an institution.
clear from positive stories that many
people are picking up pieces and creating
opportunities out of the situation.
On behalf of the Board, and the Team at the
Secretariat, we wish to thank all our friends
and our partners who participated in various
The Right to be a Girl project with Mundo programmes .We thank our members for
Cooperante to end Child marriage in
being part of this amazing community and
Kilifi with one of the highest rate of child
network.
marriages was re-worked with the essay
competition and drama award ceremony
We look forward to a great 2021 by the
activities turned into sensitization on
grace of God!
handwashing, social distancing and
wearing of masks and the distribution of
food to affected families and supply of
Marceline Nyambala is the Executive
dignity packs. We also supplied branded
Director Association of Media Women
masks and handwashing materials.
in Kenya(AMWIK)
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strengthen the capacity of citizen and
community media journalists in Nairobi,
Kiambu, Kajiado, Migori and Homa-Bay
Counties to disseminate information
relevant to the needs of the community
members that will help them become
more responsible citizens who are
financially literate and able to participate
in development, financial investment and
holding the duty bearers responsible.

2

020 was the year of many
challenges, mainly caused by
COVID-19 pandemic. However,
the Association of Media Women
in Kenya (AMWIK) successfully
carried out several programs in line with
its vision, mission and organizational
objectives, to the benefit of its members.
In collaboration with various partners, 164
AMWIK members were able to be part
of these programs under thematic areas
such as membership training, trainings
for media and effective media use,
capacity building and knowledge-based
expansion, information gathering and
dissemination to create public awareness
for social mobilization and enhancement
of national dialogue through the women
empowerment program.
For starters, 11 AMWIK members
participated in a national conversation
dubbed the Impact of COVID-19 on
women’s Economic Empowerment in
Kenya. The online conference offered a
platform for discussion of how COVID-19
has affected women in different areas of
the economy including agriculture, trade
and MSMEs, labor and unemployment.
The discussion sought to generate
recommendations for gender-sensitive
economic recovery policy programs.
AMWIK in collaboration with the East
African Sub-Regional Support Initiative
(EASSI) and the Urgent Action Fund
(UAF) facilitated the national dialogue.
As a result of massive layoffs and financial
constraints, AMWIK in partnership with
IREX undertook a 2-day online platform
to offer psychological assistance to those
who lost their jobs. 10 AMWIK members
benefited from this.
With the theme “Shaping Peace together”
World peace Day was marked on the
21st September 2020 with five AMWIK
members joining the global conversation
on building a prosperous future despite the
pandemic.

Eighteen AMWIK members who own
small businesses also benefited from
an opportunity availed by MasterCard
Foundation known as the COVID-19
Recovery and Resilience Program. The
main objective was to offer interest-free,
zero-fee short-term concessional loans to
Micro, Small and Medium-sized enterprises
that had been affected by the COVID-19
pandemic.
AMWIK, through grants from the Media
Council of Kenya, also facilitated 22
members in publishing stories on the
impact of the COVID-19 pandemic
and how various groups are gaining
opportunities. Similarly, a programme on
how to publish stories about Universal
Health Coverage was conducted (through a
mentor) and 11 members took part in order
to sharpen their reporting skills and earn
from the same.
Besides job loss due to the pandemic,
people have also been socially affected.
There are reports on increase in
gender-based violence, cessation of
movements/migration, stigma and in
some instances suicides, hence, AMWIK
in partnership with WANIFRA put out
a call offering to support storytellers,
journalists and bloggers who want to tell
COVID-19 social impact stories. A total of
50 journalists benefitted from the training,
among them 29 AMWIK Members, while
27 journalists, among them 12 AMWIK
members, were awarded grants to publish
stories on social impact.

Additionally, AMWIK in partnership
with Deutsche Welle Akademie’s
Women@Web project and World
Association of Christian Communicators
(WACC) held the National Conference
for Women Journalists on Digital
Security and Online Violence. The
forum focused on Digital Rights, Digital
Literacy, Digital Security and Online
Safety skills among other topics, which
17 AMWIK members benefitted from.
The European Union delegation also
met with 20 AMWIK members to hear
about their advocacy efforts towards
gender equality, their plans for the future
and the challenges media women face
in the newsrooms. AMWIK is among
the only two implementing partners for
the project in Kenya, the other one being
Young Women Leadership Institute,
YWLI. AMWIK has greatly benefit
from the capacity building sessions
on institutional strengthening, having
participated in workshops to help in
identifying key strengths and weaknesses
to its operations.
Furthermore, AMWIK offers internship
opportunities to eligible students
and recent graduates. The internship
is usually offered depending on the
capacity of the office to receive and
supervise correspondingly. In 2020,
7 interns were given opportunities to
handle assignments both in and out of
the office.
Other opportunities that members
benefitted from are: four members who
got reference letters, four members who
did coaching sessions, three members
who got contractual work and four
members who got DW media viability.

Under Community Media Fund (CMF), 13
community radio journalists were trained
on how to produce audio documentaries
on three thematic areas namely: financial
accountability, social justice, financial
literacy and transparency. Out of the
13 beneficiaries, three were AMWIK
members.

The Board, Executive Director and staff
thus urge all members who participated
in the various programmes to look out
for more opportunities this year and
encourage the rest to participate when
called upon. Members are also called
upon to renew their membership to
facilitate early production of cards.

AMWIK also implement a project titled
“Sikika Leo (Be Heard Today)!” to

By Evelyne Ochienge
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AMWIK STIRRED
MY INTEREST TO
INTRICATELY LOOK
AT THE
CONNECTION
BETWEEN MEDIA AND
DEVELOPMENT AND
BRING POSITIVE CHANGE
AND DEVELOPMENT IN
DIFFERENT COMMUNITIES,
PARTICULARLY WOMEN.
LIGHT JUMA
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Hacking Chevening Scholarship after 6 attempts!

I

LIGHT JUMA

first met Light Juma in 2017 during
one of the trainings held at AMWIK
offices. It was hard to miss her. For
the better part of the training she
was smiling.
A communications specialist passionate
about media and using it to bring
positive change in society, Light worked
at AMWIK as the Programmes and
Membership Officer. She was there for
4 years before leaving for the UK in
2020 to pursue a Master’s degree having
won the Chevening Scholarship; the
UK Government’s global scholarship
programme that offers future leaders
an opportunity to study a one-year
Master’s degree on any subject at any UK
university.
“AMWIK stirred my interest to intricately
look at the connection between media
and development and bring positive
change and development in different
communities, particularly women. To have
been part of bringing this vision to fruition
intrigued me. I wanted to pursue this line
of profession but noticed my skill gap. I
wanted to bridge it by studying abroad,”
she says of the genesis of her pursuit for a
scholarship.
Chevening provides fully-funded
scholarships, leaving one free to focus
on developing professionally and
academically, experience the UK culture,
and build lasting positive networks in the
UK. The entire scholarship application
process takes 9 months from August/
November to June/July of the next year
when the awards are granted to successful
applicants.
The application process is very detailed
and she quickly learnt that. She explains,
“Before applying, there is the eligibility
criterion that one needs meet. Only then
can you proceed with the application on
the Chevening portal where you need

By Esther Kiragu

to answer four essay questions covering
one’s leadership experience, networking
skills, why you want to study in the UK
and your career plan.”
If your application is successful, you will
be invited to the interview stage where you
meet representatives from Chevening, the
UK High Commission in your country and
sometimes former Chevening Scholars
in your field of study. Based on one’s
performance in the interview, it is at this
stage that you are either rejected, put on a
waiting list or are granted the scholarship.
The Chevening Journey…
• 1st Application: In 2012 for the
2013/2014 Cohort- Rejected
• Took a break in 2013 and 2014
• 2nd Application: In 2015 for the
2016/2017 Cohort- Rejected
• 3rd Application: In 2016 for the
2017/2018 Cohort- Rejected
• 4th Application: In 2017 for the
2018/2019- Got to the interview stage but
unsuccessful
• 5th Application: In 2018 for 2019/2020Got to the Reserve stage but wasn’t
successful
• 6th Application: In 2019 for 2020/2021Awarded the Chevening Scholarship
Light first made an application for the
scholarship in 2012 but was unsuccessful.
And she didn’t give up although she took
a break from applying in 2013. When she
resumed applying in 2014, she didn’t stop
until she was successful.
“I think what kept me going was my
desire to see myself progress in my career.
I also wanted to experience a different
environment where my world view would
be opened up. My faith in God also played
a huge role in me being persistent,” she
says and admits she almost quit applying
in 2019 after her application reached the

waiting stage only to be rejected. Talk of
being close yet so far!
Her family and friends however
encouraged her to apply one more time. It
paid off as she was successful and joined
the 2020/2021 cohort. Light is indebted to
the mentors and peers who at every stage
of her application gave her ideas, helped
review her essays and even conducted
mock interviews to increase her chances
of winning the scholarship. She adds,
“The networks and relationships I created
while at AMWIK really helped me in
my application and in my overall career
journey. “ She is now a student at the
University of Sussex in Brighton in United
Kingdom, pursuing a Masters of Arts
degree in Media Practice for Development
and Social Change.
Despite getting to the UK at a time when
the country has been on lockdown because
of the COVID-19 pandemic, Light has
learnt to make hay while the sun shines.
She is intentional about experiencing the
things that are currently permitted in the
UK such as walking in parks, cycling and
visiting nearby cities that are within the
acceptable travel distance.
Her biggest lesson from her Chevening
application process is, “Do it Afraid. Now
in retrospect I realize how in my past
Chevening applications I downplayed the
things I have done, not only professionally
but my hobbies and interests. For instance
I was a home baker but despised this as
leadership experience yet I started my
business and grew it up until when left for
the UK. I wasn’t bold about articulating
it as one of my successes. Now I know
the things that I have achieved this far
count for something that warrants a UK
government sponsored scholarship,” she
says in conclusion. A
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LOURDES WALUSALA

L
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Journalism for social change

ourdes Walusala is a radio
journalist with over nine years’
experience in creating content
at the Kenya Broadcasting
Corporation, a state-owned
media house that broadcasts in English,
Swahili and most local languages in Kenya.

PHOTOS COURTESY

Through producing health programmes, she
empowers her audience with information
that can help save lives, promote good
governance and improve service delivery
in health facilities as a measure towards
curbing the high maternal and child
mortality rates in Kenya.
Her passion for working in the development
sector, and contributing towards the
betterment and development of society
through effective communication inspired
her to pursue a Master of Arts degree in
Media Practice for Development and Social
Change at the University of Sussex in the
UK.
This course has equipped her with sound
knowledge on the development sector
outlook as well as practical skills in a range
of media including digital documentary,
radio, podcasting, and web design within
the development and social change context.
In October 2020, Walusala was selected for
the New Alliances to End Violence against

BY TEBBY OTIENO

Women in Politics & Media programme
offered by the National Democratic
Institute for International Affairs and the
International Women’s Media Foundation.

the IWMF, and a certificate for completing
the program. Participants have been having
weekly sessions lasting between 2-3 hours,
videos, and reading materials.

She says she learnt about the opportunity
from the Association of Media Women in
Kenya, (AMWIK) WhatsApp group after
veteran journalist Jane Godia shared it.
Walusala applied it and was successful.

In addition to this, Lourdes Walusala
is a 2018/2019 Chevening Scholar and
2017/2018 Safe Sister East African
Women’s Digital Safety Fellow. Outside
formal employment, she is an active
member of the AMWIK, an avid Maternal
New-born and Children Health advocate
and a digital security trainer.

The two-year program covers: physical
safety, digital security, safety planning
- Violence against Women in Politics
(VAW-P), Violence against Women in
Media (VAW-M), Masculinities - Advocacy
to Increase Women’s Political Participation,
and Coalition-building.
As a participant, Walusala and other fellows
will get opportunity to build coalitions
and advocacy strategies addressing the
negative impact on democracy caused
by exclusionary media and political
environments, and by violence against
women who are active in politics and in the
media.
Additionally, they will receive a number
of benefits including safety training,
access to solidarity networks, a range of
professional resources offered by NDI and

Christine Ndung’u

A network of powerful women
Walusala is also joined by AMWIK
member Christine Ndung’u on the New
Alliances programme. Christine holds
a B.A Communication; PR Major &
Marketing Minor, (Daystar University)
Diploma in Project Management (KIM)
and an Honours Certificate in Social
Innovation (University of Cape Town). She
is also an African Change Makers Fellow.
The two proud AMWIK members are
grateful to the association for making them
cross paths with powerful women and
life-changing opportunities. A
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JUDIE KABERIA

A

Multi-award winning journalist on embracing solution-based
journalism

ward-winning journalist
Judie Kaberia is a Gender
Media Trainer at Journalists
for Human Rights-Voice for
Women and Girls Rights. At
the onset of the pandemic, she got disturbed
that despite the COVID-19 requirements
that everyone puts on face masks, sanitize
and keep social distance, beggars living
with different disabilities in her country
were extremely exposed to the virus.

By Tebby Otieno.

Kaberia who in almost all her talks with
fellow journalists insists on telling stories
that create impact, therefore highlighted
this story and received positive response.
As a result, Civil Society Organizations
(CSO) and government agencies distributed
face masks, sanitizers, food and cash relief
to vulnerable groups, including girls and
women, after her story was published.
“We also organised outreach activities with
some CSOs and government agencies to
create awareness about human trafficking,
high level online grooming and recruitment
of young girls during the containment
measures” she says.
Kaberia’s article also won the top spot in
the health and migration category of the
Labour Migration Awards. The ceremony
was held virtually in December by African
Women in Media (AWiM) in partnership
with the African Union (AU), International
Labour Migration (ILO) resulting in
streams of congratulatory messages from
the Media Council of Kenya (MCK),
Association of Media Women in Kenya
(AMWIK) and other journalists.
Her much-deserved win was an indication
that solution-based journalism is the way to
go, challenging more scribes to take it up.
Foray into journalism
Kaberia’s passion for journalism started
way back when one of her stories was
published before she completed her high
school education, which she then pursued
for her tertiary level education. Currently,
she holds a Master’s Degree in New Media,
Governance and Democracy from the
University of Leicester, UK.
Having been in the industry for a while
Kaberia says women journalists in Kenya

can tell such award-winning stories if they
get financial and mentorship support from
various organizations. She, however, adds
that there is also need to be well-versed on
the issue one decides to focus on.
“Journalism is a calling. It requires passion
and the commitment of a journalist
determined to make impact in the society.
Avoiding sensational reporting and
replacing it with journalism anchored
on objectivity and commitment to create
impact are my guiding principles in every
single report I produce,” she concludes.
Judie Kaberia is a fellow in the Resilience
Fellowship of the Global Initiative against
Transnational Organized Crime-researching

and reporting on human trafficking and
harvesting of human organs in East Africa.
She is also a mentor of the U.S
Embassy-Kenya mentorship programme
for upcoming female journalists. She also
currently chairs the Woman’s Newsroom
Foundation and the Africa Check Foundation
board in Kenya, a subsidiary of Africa Check
Trust.
Here is link to the story that won her latest
award during the global pandemic Corona
Virus Disease https://www.capitalfm.co.ke/
news/2020/04/human-trafficking-victims-atrisk-as-covid-19-ravages-the-world/ A
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not efficient. This is because the NGO
had to send its people daily to get the
vulnerable, create a coupon, escort the
lot to buy at the shops, ensure they get
food and pay for the product. It was very
physical, very tangible and very limiting
because you can only reach the only
people you find.”
Lorna was certainly captivated by the
story but bothered by their process of
distributing food aid.
“It made me think about information
systems because I had studied information
systems for my masters in London. I
figured the internet has a wider reach and
so you could reach people without seeing
them. We also have short messaging
services, so I reckoned that there must be
some way of reaching individuals without
seeing them and without it being so public
with the process,” she explains, having
been disturbed by the lack of privacy and
confidentiality in the process.

LORNA SEMPELE
A heart for the less fortunate

L

BY FRIDAH MLEMWA

12 | CONNECTION 2021

|

orna Sempele didn’t know
what she was truly capable of
until she came across a story
of a non-profit organization
handing out rudimentary food
coupons to people in the informal area in
Nairobi.
“Early last year I came across an article
on AMWIK’s WhatsApp group about a
certain non-governmental organization
that was creating hard copy coupons using
paper or card boards by writing down a

name of an individual, a serial number
allocated to them and a phone number,”
says AMWIK member Lorna Sempele,
a trained journalist and currently a
communications consultant, publisher and
entrepreneur.
She adds, “These people were a
vulnerable group in Mathare who would
be selected to get free food from shops
around their community then the NGO
would pay the shop. The more I thought
about this, the more I realized that it was

With this idea firmly ingrained in her
mind, she reached out to a number of
people.
“I even called Safaricom who said they
would get in touch and never got back. I
also reached out to an IT guy who works
with the UN but he said I needed millions
and millions to develop the idea,” she says
adding that because she wasn’t a techie,
she had to rely on someone with technical
expertise.
However, the idea was already in her
mind, and so she began thinking of a way
of churning it and developing the technical
aspect. Lorna further discussed the idea
with the IT expert and they agreed on a
contractual amount of money to develop a
mobile application.
“I called my APP, M-Riziki because the
aim was to help people get their daily
needs, be it food, medication, clothes or
wheelchair; basically whatever service or
product that helps move from one day to
another,” explains Lorna.
Lorna then approached the Kajiado
County Government with the software,
who took to the idea and so they worked
together to provide food in the county to at
least 2,148 individuals.

PHOTOS COURTESY

Having worked in the development sector,
she imagined the crowd that forms when
talking to beneficiaries in the field or
someone watching as others get free food
from the shops and she thus sought to
offer a solution. She wanted a solution that
gives the vulnerable dignity, without the
public watching or having their photos and
videos taken.

CONNECTION

PHOTOS COURTESY

“We only visited some of the shops during
the launch in Kajiado North, Ngong
Town but we didn’t have to meet the
beneficiaries. We would send messages
to individuals to go collect food from a
particular shop and the shopkeeper would
use the application we had instructed
them to download from Google Play store
which instructed them on the items to
be handed out to individuals that would
present a serial number,” she explains.
Through 10 shops in Kajiado North, they
were able to circulate food and other basic
needs to residents in the county without
stripping the beneficiaries of their dignity.
“The app was received very well by the
county and by the beneficiaries which
opened our eyes to the opportunity to help
even more people. Any person that wants
to help without going to the field can

simply provide the database to us and we
help them do the rest,”
However Lorna met with complications
with the APP.
“I was quite ignorant because I should
have reached out after copyrighting the
idea and ensured that there is a written
agreement between us. After I paid the
young man fully to develop the idea,
he went MIA yet he’s the one with the
system on his computer. As it stands, I am
unable to move forward with my idea and
he claims the idea is as much his as it is
mine.”
Lorna is thus seeking arbitration and
consulting with an advocate to get her
system back and get back on track.

“I am very happy to have thought of
something like this, I even surprised
myself! I would urge more women to enter
into the ICT field. Just make sure that you
copyright your ideas. Any ICT person
you reach out to should have a contract
to show that they are contracted to do the
job and leave you with the system as it is
yours.”
Nonetheless, Lorna stands undeterred,
excited about the future and cheerleading
fellow women while at it.
“With COVID-restricted movements and
the struggle to make a living that we are
going through, I believe ICT is the way to
go to offer development solutions. I will
continue to pursue such opportunities and
provide such solutions,” she asserts. A
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JANE GODIA

F

or the women that have worked
long in the media or the ones
that have had the good fortune
of being mentored by media
veterans, it is a known fact that
there is poor representation of women
at the decision-making level. So, it was
no small feat when in 2020 Jane Godia
was appointed the African Director for
multinational organization, WanIFRA,
advocating for women in media.
Jane Godia’s success is a double-edged
sword that, on one side, highlights the
challenges that hinder women from being
decision-makers in the media, and on the
other side, places her at a vantage point
to help others on a journey she has been
through.
“I started working at Kenya Times Media in
1989 as proofreader before being promoted
to a sub-editor. However, it was at the
Standard Media Group that I stayed the
longest,” Jane opens the conversation.
After working briefly at the Kenya Times
Media – a media company that has since
closed– Jane moved to Standard Media
Group in 1993. The media house was Jane’s
home for 17 years where she started off
as a sub-editor before slowly climbing the
ranks. It was through self-improvement
and continuous learning that she was
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promoted to editor of a magazine, then
to chief sub-editor, then took on the
weekend editor role before becoming
the first woman to hold the position of
deputy managing editor. At this point, she
oversaw the production of the weekend
papers and pull out magazines.
In 2009, Jane left Standard Media after her
job was made redundant. She immediately
moved to Africa Woman and Child Feature
Service, a media NGO working towards
promoting positive stories on women and
children. At the new organization she
won various awards for the organization’s
magazine that she oversaw.
After ten years with the organization –in
2019- she got an opportunity to work as
the East and Central Programmes Manager
at World Association of News Publishers
(WanIFRA) where she had been working
part-time as coach. She was shortly after
promoted to the position of a capacity
building manager in 2020 in the same
organization. Her new role was however,
short-lived after an unfortunate passing
of the organization’s Africa Director as
it saw her get promoted to co-director
for Africa in June. In December, she was
given the overall mandate to oversee the
organization’s operations in Africa.

“I am currently at the best position I
could be. I am at the peak. I am happy
and wouldn’t want to change,” says Jane.
She adds, “Having worked in the media I
identify with women in the media. There
seems to be hope as we are now talking
about sexual harassment in the media and
media organization are willing to let us
train staff. As a result, we are seeing more
people come out and report.”
The seasoned editor says, “I started as
a sub-editor and at that position no one
knows you exist. I decided to apply for
an opportunity to study editing and after I
learnt, I resolved to specialize on writing
on women and women issues. That is
when I was recognized. I was invited to
meetings and trips because I specialized.
Unfortunately, many women in media
don’t have an idea of what they want to
be.”
Jane thus advises women to choose a
specialty in media, and to start thinking
differently like men, negotiate and get
to the decision-making table. But most
critical, she urges women to network,
explaining even with her undergraduate in
Bachelor of Arts in Politics and Masters in
gender development, it was her network
that helped her along her journey. A
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