
 
 
 

RE-ADVERTISEMENT 
TERMS OF REFERENCE FOR BASELINE SURVEY ON IMPACT OF FAKE NEWS ON 

WOMEN POLITICIANS AND MEDIA 
 
Introduction 
 
Kenya’s media sector has been growing rapidly since the liberalisation of media in the 
1990’s, yielding the emergence of diverse channels. Kenya has more than 178 FM stations, 60 
free-to-air TV channels on the digital terrestrial platform, several print newspapers and 
magazines, numerous websites and over 15,000 blogs. Further, with 86.2 percent 
penetration rate, the wide adoption of technology in the country has seen a tremendous 
growth of the users. For example, by March 2017,1 the number of Internet users in Kenya 
stood at 40.5 million while the number of mobile subscribers stood at 39.1 million. These 
statistics also complement the social media usage which stands at approximately 4 million 
Kenyans daily. Popular social media networks such as Facebook and WhatsApp have an 
estimated 5 million users each, LinkedIn an estimated 1 million users, while Twitter has close 
to 700,000 active users monthly.  
 
There has also been a steady increase on the use of the internet as a news source and more 
recently as a means of news verification. Media houses through their social media platforms 
have been using these channels to mine and churn out information to use as news for 
consumption by their vast audiences.  
 
Although the internet has provided a conducive environment for innovation, creativity, free 
expression and information sharing, new challenges have emerged that pose a threat to the 
tenets of journalism. The 2017 General Election brought to the fore major challenges that the 
viral spread of fake news poses to journalism, public trust of media and the right of access to 
information. If not addressed, fake news threatens to water down efforts by mainstream 
media, in terms of public trust and in safeguarding truth.  
 
It is against this background that AMWIK with support from UNESCO seeks to conduct a 
baseline survey on the impact of fake news on women in politics and media: A case study of 
the 2017 Kenyan electioneering period. 
 

                                                 
1
 Third Quarter Sector Statistics Report for the Financial Year 2016/2017 (January-March 2017), Communication 

Authority. See: 
http://ca.go.ke/images/downloads/STATISTICS/SECTOR%20STATISTICS%20REPORT%20Q3%20FY%202016-
2017.pdf 

http://ca.go.ke/images/downloads/STATISTICS/SECTOR%20STATISTICS%20REPORT%20Q3%20FY%202016-2017.pdf
http://ca.go.ke/images/downloads/STATISTICS/SECTOR%20STATISTICS%20REPORT%20Q3%20FY%202016-2017.pdf


Purpose of the Survey 
 
AMWIK seeks a consultant to conduct a baseline research on the impact of fake news on 
women in politics and media: A case study of the 2017 Kenyan Electioneering period.  
 
The research will seek to generate evidence through research on how fake news impacted 
the outcome of the general elections and to what extent fake news contributed to the way 
the media houses in Kenya were perceived.  
 
 
In the study AMWIK will 

 Use both qualitative and quantitative means of study: This will include desk literature 

Review on the background of Fake news, questionnaire/online survey, Personal 

Interviews and focus group discussions.  

 The study will target women in politics and media from Nairobi, Kisumu and Mombasa 

and how fake news affected them politically. 

 Establish and generate data on the types of fake news articles that influenced the 2017 

General Elections process. 

 Will sample media women from Nairobi, Kisumu and Mombasa and how fake news 

affected their work. The data can be collected through questionnaires/online methods. 

 It will seek to understand  the existing gaps in media houses to collect and verify news 

gathered from online sources and community journalists, and to what extent it affected 

reporting of the results of the 2017 elections  

 Establish ways in which social media contributed to advancement of fake news in Kenya 

and identify the loopholes that media houses fell in by not distinguishing between fake 

and real news. 

 Gauge the extent to which fake news especially around women politicians affected their 

campaigns and performance on the ballot and what measures did they employ to 

address the fake news. 

 Measure the awareness of journalists and the public on how to identify fake news and 

give recommendations on news verification methods that can be applied by both media 

houses and the public on how to identify fake news in the digital era. 

 Generate actionable recommendations on how the media can stamp out fake news and 

how the real tenets of journalism and public trust can be restored in media houses  

 
 
Scope of the Survey 
 
AMWIK’s desire is to get a true representation of data from Nairobi, Kisumu and Mombasa 
counties so as to understand the role fake news played in influencing the campaigns of 



women politicians in these regions and the work of women journalists. AMWIK will 
therefore allow for exploration of data collection through questionnaires and online means 
to ensure the work is timely and representative of the data on the ground.  
 
 
Proposal 

 
Interested consultants are invited to make submissions through a proposal detailing both 

technical and financial aspects to include the following aspects: 

o A response of the understanding and interpretation of the TOR   

o Approach to be used in undertaking the assignment   

o Time and activity schedule/work-plan. 
 

o Curriculum vitae of key personnel   

o Financial – a clear cost proposal in Kshs. for the consultancy   

o References to samples of previous work done  
 

 

 
Submission of Proposal  
 
The proposals should be emailed to the below address by Monday, 8th October 2018.  

 

Email: info@amwik.org indicating clearly on the email header “Fake News Baseline Survey” 

Association for Media Women in Kenya, 

P.O. Box 10327-00100, 

Nairobi, Kenya 

 
 

mailto:info@amwik.org

